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February 18-20, 2026 at MAKUHARI MESSE

APPLICATION FORM

Country

Country of origin 
of exhibited Product（s）(Please circle Mr. / Ms.)

Address

Contact Person

Company Name
 (If any)   Up to 2 exhibitors are accepted per booth to be printed on publications related to SMTS.

Co-Exhibitor Name

Phone E-mail

URL       http://

 (If different from the exhibitor name)

Exhibitor Name
to be on the visitor flyer

I (exhibitor), the person in charge of this application form, hereby make application for exhibit space in the exhibition and declare that all obligations, 
rights and duties resulting from this application are to be governed by the EXHIBITION RULES overleaf set forth by the Organizer, which I have read 
and to which I agree. I also have reviewed and accepted the content of the privacy policy on the website specified in the 
EXHIBITION RULES.

Date(MM/DD/YYYY)

TEL: +81-3-3510-3735

Return to: Overseas Secretariat, Congrès Inc.
Onward Park Bldg., 3-10-5 Nihonbashi, Chuo-ku, Tokyo 103-8276, JAPAN

E-MAIL: super@congre.co.jp

●Application and payment●　In case of an uncompleted form, your application will not be accepted.
After the examination of exhibit products, the screening result will be sent within 1 week. If you do not receive anything within 1 week, please contact the Overseas Secretariat.

*Selling the products at the show is not allowed.4. Products you plan to display (Please specify below):

SUPERMARKET TRADE SHOW 2026SUPERMARKET TRADE SHOW 2026
/        /

Please tick if this is your first time to exhibitPlease tick if a staff in Japan is available in your booth during the show period

Please tick the box below

Application Deadline
August 8, 2025(JST)

Space TypeApplication (please tick) Space Fee (Tax incl.) Space Required Total Amount (Tax incl.)
Prices shown are with consumption tax.Please tick the box      as appropriate1. BOOTH BOOKING

2. Payment Transfer Please tick the box      as appropriate

booth(s)
booth(s)
booth(s)
booth(s)

Space only (4 booths or over)

Package A (1-3 booths)

Package B (1-3 booths)

Package C (1-3 booths)

JPY
JPY
JPY
JPY

JPY 396,000
JPY 535,150
JPY 571,450
JPY 598,400

3. Exhibit Zone ④ Fresh Product
□Various kinds of fresh products
 <Vegetables, Fruits, Flowers> 
□Various kinds of vegetables / Fruits / Flowers  □Vegetables  □Fruits 
□Flowers  □Processed vegetables / fruits
□Other (                                   )
 <Stock farm products> 
□ Various kinds of stock farm products
□Meat  □Processed meat  □Other (                                     )
 <Marine products> □Various kinds of marine products □Raw foods  
□Processed Marine products  □Other (            　　　　　　            )  
 <Eggs> □Eggs 

⑤ Processed Food
□Various kinds of processed foods  □Daily foods
□Seasoning / Spice / Stock  □Flour   □Cooking oil  
□Canned / Bottled foods
□Instant foods / Pre-packaged foods / Convenient foods
□Dried foods  □Rice  □Bread 
□Noodles  □Luxury foods (Tea / Coffee etc.) 
□Organic Foods / Natural foods, SDGs

⑦ Equipment and Material

⑥ Store Development and Sales Promotion

Please choose the
number of exhibit zone

(Only one)

For those who choose
Exhibit Zone ①-⑤, please

also tick ONLY ONE
Product Category

① Frozen Product Zone
□Frozen prepared meals

(cooked frozen foods, and frozen meal kits)
□Frozen box lunch / One-plate meal 
□Frozen products for foodservice, ready-to-eat meals, and 

supervised by renowned restaurants
□Frozen staple foods (noodles, snacks, rice dishes, and bread)
□Frozen sweets (ice cream, and Japanese & Western desserts)
□Frozen ingredients

(fruits & vegetables, stock farm, fisheries, mixed products)
□Frozen meals of local and regional products
□Frozen food-related equipment, technology, logistics, 

services, and others

③ Confectionery and Sweets
□Various kinds of confectionery and sweets
□Confectionery  □Delicacies   □Desserts / Raw sweets  
□Japanese sweets  □Material for confectionery
□Other (                         　　     )

② Soft and Alcoholic Beverage
□Various kinds of soft and alcoholic beverages
□Water (Mineral water)  □Soft drinks  
□Beer / Beer flavored sparkling alcohol /

Other sparking alcohol  
□Liqueur  □Wine / Imported liqueur  
□Sake / Shochu / Miscellaneous alchoholic beverages  
□Non-alcoholic beverages  □Other (                                 )

□ Transfer from Japan　 □ Transfer from outside Japan In case of payment transferring from outside Japan, handling charge (JPY 3,000) will be added 
to the exhibition fee as administrative procedures.

5. Message from exhibitor to the show management about booth request  *Please note that it is not guaranteed.

BUSINESS MEETING-BASED EXHIBITION IN RETAIL INDUSTRY

EXHIBITION
GUIDE

Date February 18 (Wed.) – 20 (Fri.), 2026
10:00a.m. - 5:00p.m. (Closes at 4:00p.m. on the last day)

Venue Makuhari Messe

Organizer:

[Official Website]   http://www.smts.jp/en/index.html



 Why Exhibit at SMTS?

 Scale of Exhibition *In SMTS2025

The latest store facilities, materials and information services are displayed as well as food and 
local products of Japan and overseas. It is one of the largest scale exhibitions in Japan organized 
by the retail distribution industry association.

Trade Visitors Exhibitors Booths

77,305 2,237
companies/organizations

3,611
103 overseas exhibitors with 140 booths from 15 countries/regions

Business Meetings during the Show *Excerpt from SMTS/DTS2025 Show Report

Specific number of new business appointments and order intake etc. during the exhibition period.

NSAJ is a benevolent association that has close relationships with the administrative organs. 
Speaking of unique points, its regular members are about 10,000 leading
supermarkets all over Japan and the main buyers for SMTS. It has 305 regular
members and 1052 supporting members (manufacturers, wholesalers and other related compa-
nies).*
*The numbers of present members are as of March 2025.

SUPERMARKET TRADE SHOW offers the latest infor-
mation to food distribution industry focusing on supermarkets. 
It gives you an opportunity to meet leaders from the retail, 
wholesale, ready meal and food service industry, and to find 
new partnerships, new networks and new trends for helping 
your business. This is the 60th edition.

Exhibition Name: SUPERMARKET TRADE SHOW 2026  (Abbreviation: SMTS2026)

OUTLINE

Date: February 18 (Wed.) - 20(Fri.), 2026
         10:00am-5:00pm *Closes at 4:00pm on the last day

Organizer: National Supermarket Association of Japan

Venue: Makuhari Messe

Admission: Pre-registration required

Concurrent Show: Seminar Stage, Reception Party

Official Supporters (planned)
Ministry of Economy, Trade and Industry / Ministry of Health, 
Labour and Welfare / Consumer Affairs Agency / Japan Exter-
nal Trade Organization (JETRO) / U.S. Agricultural Trade 
Office, The Embassy of the United States of America / Food 
Marketing Institute Japan, and others

Trade 
Only

Trade Only Under 18 not 
allowed to enter

No collecting 
samples

No Roller Bags
* Please use the paid cloakroom

No sales to 
exhibitors

Notes for your visit

Organizer - National Supermarket Association of Japan (NSAJ)

2 3

How many 
business cards did 
you get from the 

visitors?

❶
Business cards

Average

550.9

Out of ❶, how 
many had a clear 
intention in having 
business meeting 

at your booth?

Average

❷
Business meeting

198.3

Out of ❷, how 
many NEW 

business meetings 
did you have?

Average

❸
New meeting

97.9

How many
appointments did 

you get?
*Appointment total ÷ 

Concrete business meeting 
total

Average

❹
Appointment
acquiring rate

47.4

How many orders 
did you get?
*Order total ÷

Concrete business meeting 
total

Average

❺
Order intake rate

14.7

*Incl. concurrent shows
*Including multi-day visitors

What is SUPERMARKET TRADE SHOW?

Quality of Visitors *Excerpt from SMTS/DTS2025 Show Report

We invite a large number of retailers including supermarkets and food distributors. Visitors are 
retailers VIP (CEO, owner and board member) and buyers who have the decision authority.

Leveraging the strengths of a retail distribution industry association, NSAJ extends invitations to a large number of 
stakeholders from the retail industry, including supermarkets in Japan, as well as from the food distribution sector.

Department Store/Specialty Shop
Convenience Store
Other Retail Store

1.6%
0.9%
4.4%

Supermarket/GMS
Online Supermarket
Home Improvement Store
Drugstore

16.5%
1.3%
0.1%
0.7%

Chugoku region 2.0％
Shikoku region 1.0％
Kyushu region/Okinawa 3.1％
Overseas 1.0％

Hokkaido 1.6％
Tohoku region 4.3％
Chubu region 9.9％
Kinki region 7.5％

Supermarket/Retailer

25.5%

Food Trading Firm & 
Wholesaler/Importer

27.5%

CEO/Owner/
Board Member

13.7%
Administrative
Position

17.7%
Purchasing
Manager

15.5%

Food Manufacturer

21.7%

[Industry] [Job Category] [Decision Maker] [Place of Work]

Own an authority to 
make a decision

36.7%

I am influential to make 
a decision

37.4%
Kanto Region

69.5%

NSAJ carries out promotional 
activities utilizing the network, 
including inviting approximately 300 
member supermarkets and 
securing publicity in the associa-
tion’s journal.

Among the supporting and 
sponsoring organizations,  invitation 
tickets will be distributed to those 
groups whose members are key 
target visitors, seeking their 
cooperation in attracting attendees.

Invitation tickets will be sent 
mainly to proprietors in 
distribution industry and buyers 
from the past visitors' data.

NSAJ actively places advertise-
ments and conducts publicity 
activities in industry-specific 
newspapers, regional papers, and 
other distribution-related media to 
attract visitors with a clear purpose.

Organizerʼs Visitor Promotion

NSAJ Network Cooperation of supporters
and co-sponsors Invitation tickets Advertisement and publicity
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Zone Layout (planned)  *It may differ from actual layout.

 SMTS2026 Organizer’s Project EXHIBIT ZONE

Equipment and Material

Seminar
Stage

Processed Food
Processed Food

Store Development and 
Sales Promotion

Equipment and Material Equipment and Material
Confectionery

and Sweets

Fresh Product

<Concurrent
Show>

Delicatessen
Trade

Show 2026

Soft
and

Alcoholic
Beverage

<Concurrent Show>
21st Kodawari Food Fair 2026

VIP Lounge / VIP Cloakroom

Japanese
Regional
Product

■ Water (Mineral water)
■ Soft drinks
■ Beer / Beer flavored sparkling alcohol /
　 Other sparking alcohol
■ Liquor 
■ Wine/ Imported liqueur
■ Sake / Shochu / 
　 Miscellaneous alcoholic beverages
■ Non-alcoholic beverages and Others

Soft and Alcoholic
Beverage Zone

■ Store DX / Data utilization / 
　 Customer attraction support and sales  / Promotion
■ Online supermarket / Delivery
■ Point service
■ Improved store operations / Operational efficiency / 
　 Productivity
■ Temporary staffing / Education / Recruitment
■ Newspapers / Magazines / Books / Web media

Store Development and
Sales Promotion Zone

■ Shop fitting / Construction
■ Wrapping / Binding devices
■ Food fabricating equipment / 
　 Cooking devices for professional-use
■ Refrigerated / Freezing devices
■ Display showcases
■ Other in-store devices and equipment
■ Distribution / Storage / Logistics / 
　 Devices for quality control
■ Shop outdoor facilities 
■ Security related devices
■ Environment / Hygiene related devices / 
　 Equipment
■ POS register / Cashless
■ Daily goods / Sundries / Nonfood articles

Equipment and Material Zone

■ Japanese regional product

Japanese Regional 
Product Zone

Fresh Product Zone
■ Vegetables, Fruits, Flowers
　 (vegetables, fruits, flowers, 
　  processed vegetables / fruits)
■ Stock farm products
　 (meat, processed meat)
■ Marine products 
　(raw foods, processed marine products)
■ Eggs and others

■ Confectionery
■ Delicacies
■ Desserts / Raw sweets
■ Japanese sweets
■ Material for confectionery and Others

Confectionery and
Sweets Zone

*For iced and frozen desserts, please exhibit at 
“Frozen Product Zone”.

■ Daily foods
■ Seasoning / Spice / Stock
■ Flour
■ Cooking oil
■ Canned / Bottled foods
■ Instant foods / Pre-packed foods / 
　 Convenient foods
■ Dried foods
■ Rice
■ Bread / Noodles
■ Luxury foods (tea, coffee etc.) and others
■ Organic Foods / Natural foods, SDGs

Processed Food Zone

*For prepared meal, please exhibit at
“Delicatessen Trade Show 2026” as a concurrent 
show. 
*For frozen products, please exhibit at “Frozen 
Product Zone”.

The special program for exhibitors will be set up at SMTS2026. This is a great opportunity to conduct 
business meetings and promote your products outside of your exhibition booth, so we highly encourage 
your participation. (Further details will be provided around October.)

Exhibitor Badge
・5 exhibitor badges per booth will be issued.　・Details will be announced in October 2025.

Determination of Booth Location
The organizer will do the layout of the booth location carefully considering the following aspects in the order of the arrival 
of the application form.
■ Member or Non-member of NSAJ  ■ Number and configuration of exhibiting booths
■ Difficulty level of product move-in, move-out and booth build-up  ■ Past record of exhibiting  ■ Exhibit zone  ■ Exhibit items

Schedule to Exhibit
2025 Start to accept applicationsJune

Announcement of floor layout / Exhibitors consider options for booth displayOctober
Start to distribute invitation ticketsDecember
Creating a list of expected visitors / Checking the delivery schedule for ordered items
Final confirmation of operation and decoration / Creating a staff listJanuary

Exhibition openFebruary
2026

August Pay exhibit fee / Application Deadline

APPLICATION GUIDE

■ Frozen prepared meals
　(cooked frozen foods, and frozen meal kits)
■ Frozen box lunch / One-plate meal 
■ Frozen products for foodservice, 
　 ready-to-eat meals, and supervised by 
　 renowned restaurants
■ Frozen staple foods
　(noodles, snacks, rice dishes, and bread)
■ Frozen sweets
　(ice cream, and Japanese & Western desserts)
■ Frozen ingredients
　(fruits & vegetables, stock farm, fisheries, 
　 mixed products)
■ Frozen meals of local and regional products
■ Frozen food-related equipment, technology, 
　 logistics, services, and others

Frozen Product Zone

Frozen
Product

Based on current food trends, POS data, and feedback from member supermarkets, the organizer 
will identify key highlight themes for SMTS2026. From among the exhibited products, those relevant 
to the selected themes will be curated and showcased in a dedicated display area. This organiz-
er-led initiative aims to effectively communicate these trends to visiting buyers and media.
*Even if your product matches these keywords, please note that it will not necessarily be selected for “SMTS Pick-Up” 
display. 

SMTS Pick-Up

Anniversary and 
celebration products

Time efficiency /
Convenience

Inbound / Outbound /
Export

Upcycled and unused 
food ingredients

Food loss reduction / 
Shelf-life extension

Health appeal /
Well-being

Treat yourself / 
Little indulgence

Value for money /
Budget-conscious

Single-serving meals /
Solo dining PB / OEM Award-Winning

This is a special program to introduce solutions and support initiatives that address issues faced by 
the supermarket industry, as well as the challenges encountered by supermarket executives, 
management, and head office staff.

Supermarket Solutions

Store development /
Management

Customer attraction /
Promotion

Distribution /
Logistics

Labor shortage
(recruitment and training)

People with limited
access to shopping

Productivity / 
Quality improvement

Food safety /
Certification

Environmental /
CSR initiatives

Proposed Solution Themes

Picked-Up Themes

Implementation Image

Implementation Image
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Zone Layout (planned)  *It may differ from actual layout.
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【1. Enforcement of Rules】
Exhibitors must abide by the rules and provisions set in the Exhibition Bylaws (part of 
which are stated in “Rules on Exhibition” explained below) which will be presented by the 
Organizer. (Exhibitors must abide by any changes to these rules in response to social 
conditions.) If the Organizer determines that an Exhibitor has violated any of these rules, 
the Organizer has the right to, at any time, refuse the application for exhibition or revoke 
the right for participation, as well as to order the removal of, or changes to, booths, 
exhibits or decorations. The Organizer’s decision and the reasons for such decision will 
not be disclosed. Moreover, the Organizer will not compensate the Exhibitor or related 
parties for any damages resulting from advance payment or any other damages caused 
by the revocation of an exhibition, or the removal of, or changes to, booths, exhibits or 
decorations.

【6. Submission of Documents】
After the Organizer’s receipt of the Exhibitor’s application, the Exhibitor shall submit all 
documents requested by the Organizer by the prescribed date. In the event of any delays 
by the Exhibitor, the Organizer will determine, in its sole discretion, whether or not the 
applicant is eligible for participation.

【3. Application for Exhibition and Payment of Exhibition Fee】
Exhibitors should email the application form to the Overseas Secretariat. If the application 
form is deficient or inadequate, the Organizer may turn down the application of any 
corporation or organization. Exhibitors should make copies of their “Application for 
Exhibition” and other documents to be submitted for their own records as the Organizer 
will not return the submitted documents in such cases.
The formal application date for the exhibition shall be the date on which 
the Organizer receives the “Application for Exhibition” and confirms the remittance of the 
exhibition fee.
The Organizer will request that the exhibition fee be paid by the date indicated in the 
invoice. If the exhibition fee is not remitted by the date designated by the Organizer, the 
Organizer has the right, in its sole discretion, to revoke an Exhibitor’s application.

3-1.

3-2.

3-3.

【2. Eligibility requirements for Exhibitors】
Exhibitors shall be limited to corporations and organizations providing
products and/or services that meet the purpose of the exhibition prescribed
by the Organizer. The Organizer shall, based upon its own standards and at
its sole discretion, have the right to decide whether an applicant and its
products and services are appropriate for the exhibition.
On-site sales of products (spot sales) and provision of fee-based services
are prohibited at the exhibition site.
To be eligible for National Supermarket Association of Japan (NSAJ) member price, 
Exhibitors must hold valid membership with NSAJ at the time of application and through 
the end of the fiscal year in which the exhibition is held. Should an Exhibitor withdraw 
their membership before the end of NSAJ's fiscal year, the difference between the 
member and general exhibition fees will be invoiced to the Exhibitor.

2-1.

2-2.

2-3.

【4. Cancellation】
After the submission of the Exhibitor Application, the Exhibitor is not permitted to withdraw 
or cancel all or part of an exhibit except when such cancellation is due to unavoidable 
circumstances; provided, however, that the Organizer accepts such cancellation, in its 
sole discretion. On the part of the Exhibitor, 
the Exhibitor shall notify the Organizer of such action in writing and pay the prescribed 
cancellation fee.
Cancellation Fee
• On or before August 8, 2025 (JST): 30% of exhibition fee
• On and after August 9, 2025 (JST): 100% of exhibition fee
If the Organizer determines that an Exhibitor has violated the Exhibition Rules or other 
rules after the application for participation has been formally accepted, the Organizer 
shall have the right, in its sole discretion, to revoke the Exhibitor’s eligibility for 
participation.
If the Organizer determines that an Exhibitor has no intention of exhibition or when the 
Organizer is not able to reach the Exhibitor after the confirmation of payment, the 
Organizer shall have the right, in its sole discretion, to revoke the Exhibitor’s eligibility for 
participation. 

4-1.

4-2.

4-3.
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【5. Allocation of Exhibition Space】
Exhibit space allocation will be determined according to booth location/format arranged by 
the Organizer, in the Organizer’s sole discretion.
The Exhibitor does not have the right to select their location and shall 
accept all determinations without objection.
The Exhibitor is strictly forbidden from exchanging with, or assigning/leasing out to, other 
companies or organizations all or part of their exhibition space that has been determined 
by the Organizer.
In the event of cancellation of participation or other such circumstances,  the Organizer 
shall have the right, in its sole discretion, to alter the location of booths and the overall 
layout.

5-1.

5-2.

5-3.

August 8, 2025 (JST)APPLICATION DEADLINE
*If the booths sell out before the deadline, the application will be finished.

EXHIBITION RULESPARTICIPATION GUIDE Prices shown are with consumption tax.

4 booths or over

1 – 3 booths

• 1 booth minimum size: 3m x 3m (9sqm), 4 or more booths 
application only. Due to layout constraints, applications for 
5 or 7 booths are not accepted.

• Four corners of the raw space will be indicated with tapes 
on the floor. 

• Wall panels, carpets or any other fittings are not included. 
However, the adjacent booths may be placed depending 
on the floor layout situation. In that case, system wall 
panels will be installed.

• Exhibitors need a minimal decoration on their booths to 
keep the unified aesthetic appearance of the show. One 
third or more per one side must be open with an access 
aisle. Overseas Secretariat can introduce an official 
contractor if needed.

• Up to two exhibitors per one booth can be registered on 
printed materials and the website.

• Height limit of booth decoration is 2,700mm.   
  However, if constructions are to be built more than 

1,000mm inside the booth from its four boundaries, the 
height limit is 3,600mm for “Space Only Booth".

¥396,000 (JPY) per booth (1 booth minimum size: 3m x 3m)Space
fee

*In case you provide food / drink tasting, installing sink / wash basin is necessary based on the guidance of Local Health Center. Exhibitors must bear the cost
  of the installation fee. 

• 1 booth minimum size : about 9sqm (Core-to Core measures : W2.97m × D2.97m × H2.7m), 1, 2 or 3 booths application only.
• Up to two exhibitors per one booth can be registered on printed materials and the website.
• Height limit of booth decoration is 2,700mm. 

Space fee + Stand construction and fittings

Package A
¥535,150 (JPY)

Package B
¥571,450 (JPY)

Package C
¥598,400 (JPY)

Including: Including:

*Only one company name board will be provided 
  even if you have multiple booths or a corner booth.

*Only one company name board will be provided even 
  if you have multiple booths or a corner booth. *Only one company name board will be provided even if you have

 multiple booths or a corner booth.

Including:
Booth Fittings
•System Walls 
   (H2.7m / White)
•Needle Punch 
  Carpet (Red, 
  Green, Blue, Orange or Gray) – 1 sheet / booth
•Company Name Board with booth number 
•Terraced Table with a white table cloth  
 – 1 piece / booth
•Catalogue Stand (12 shelves) – 1 piece / booth
•Bar stool – 1 stool / booth
•Dust Bin – 1 piece / booth
•Spotlight (100W) – 3 pieces / booth
•Power Outlet – (100V, up to 900W) – 1 piece / booth
•Electrical Consumption Fee – 1kW / booth
Services
•Primary Electrical Work – 1kW / booth
•Booth Cleaning
•Waste Disposal
•Setting-up & Dismantling Work

Booth Fittings
•System Walls 
  (H2.7m / White)
•Needle Punch 
  Carpet (Gray) 
   – 1 sheet / booth
•Company Name Board with booth number 
•Dust Bin – 1 piece / booth
•Spotlight (100W) – 3 pieces / booth
•Power Outlet – (100V, up to 900W) 
   – 1 piece / booth
•Electrical Consumption Fee – 1kW / booth
Services
•Primary Electrical Work – 1kW / booth
•Booth Cleaning
•Waste Disposal  
•Setting-up & Dismantling Work

Booth Fittings
•System Walls (H2.7 / White)
•Needle Punch Carpet (Red, 
   Green, Blue, Orange or Gray)
   – 1 sheet / booth
•Company Name Board with booth number
•Shelf – 3 shelves / booth 
•Cubicle with Curtains – 1 piece / booth
•Reception Counter – 1 piece / booth 
•Catalogue Stand (12 shelves) – 1 piece / booth
•Multipurpose Box with casters and key (depth 0.6m) 
   – 1 piece / booth
•Dust Bin – 1 piece / booth
•Spotlight (100W) – 3 pieces / booth
•Power Outlet – (100V, up to 900W) – 1 piece /  booth
•Electrical Consumption Fee – 1kW / booth
Services
•Primary Electrical Work – 1kW / booth
•Booth Cleaning
•Waste Disposal
•Setting-up & Dismantling Work

Package
fee

【7. Rules on Exhibition】
The Exhibitor must be corporations or organizations as described in the
application form and the content of the exhibit shall be as described in the
application form.
If any changes occur in the corporation or organization itself, or in the content of the 
exhibit stated in the application form/products and services, the Exhibitor must 
immediately notify the Organizer of such changes.
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7-2.
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7-4.
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7-6.
7-7.

7-8.

7-9.

7-10.

7-11.

7-12.

The manner in which decorations and exhibits are to be moved in and out of the 
exhibition site as well as the exhibition format shall be prescribed in the Exhibitor Manual 
provided by the Organizer, which the Exhibitor shall comply with.
The Exhibitor is not permitted to engage in any exhibition, advertising, or
marketing activity in locations such as aisles, etc. Such activity is to take place only in the 
Exhibitor is assigned exhibition booth.
The Exhibitor shall refrain from causing harm to, or disturbing others and shall not use 
displays with strong light, heat, odor or loud sound. If the Organizer determines that any 
display is causing considerable harm or disturbance to others, the Organizer may, in its 
sole discretion, suspend or change such display as it sees fit.
Exhibitors are to strictly observe the venue’s fire prevention and safety regulations.
If the Organizer determines any acts to be harmful or disturbing to the visitors or 
Exhibitors (such as forceful sales practices, solicitation, defamation, interfering with 
other’s marketing activities, etc.) during, before or after the exhibition period, the 
Organizer may decide, in its sole discretion, that an exhibit be suspended or that future 
application for exhibition be declined, which the Exhibitor shall comply with.
The Organizer shall not be held responsible in any way for business talks or
the content of contracts entered into between Exhibitors and visitors during, before or 
after the exhibition.
Please note that photographs and videos (including Exhibitors/exhibited items) taken by 
the Organizer during the show may be posted on the Show Report and official website 
etc.
In case there was a flaw in the publications regarding Supermarket Trade Show, the 
Organizer shall rectify the flaw on the official website and shall not reissue such 
publications.
Persons under the age of 18, even they are exhibitors, are not allowed to enter the 
venue, excluding the persons who are allowed by the Secretariat.
Exhibitor is not permitted to sell and/or provide the samples to anyone underage or any 
drivers. The Organizer will not be held responsible, even if a drunk driving or underage 
drinking incident occurs due to the sales and provision of samples of alcoholic beverage 
by the Exhibitor.

【9. Visas】
9-1.

9-2.

Overseas exhibitors who need a visa to attend the show must make complete 
arrangements on their own. If the exhibitor has no reference to ask for the visa issuance, 
the exhibitor must contact the Overseas Secretariat for the visa arrangements 
(fee-charging service).
Exhibitors who cannot exhibit due to being unable to obtain an entry visa into Japan, for 
whatever reason, shall not have the right to claim, against the Organizer, compensation 
or a refund for arising damages.

Agreement for Exhibitor Application

Please refer to the following website when applying to exhibit.
Handling of personal information　https://www.smts.jp/en/privacy.html
By applying, Exhibitors agree to handling of personal information.

【8. Damages】
The Organizer shall not be held responsible in any way for any damages to
persons or products arising for any reason from use of the exhibition space
by the Exhibitor, its employees or related parties.
The Exhibitor shall make immediate compensation for any damages to the
structures or equipment in the exhibition hall and nearby area that are the
result of carelessness on the part of the Exhibitor’s employees, related
parties or agents.
The Organizer shall not be liable to compensate the Exhibitor or related parties for any 
damages that are due to changes in the exhibition period or the suspension of the 
exhibition, either of which is directly caused by an act of God, infectious disease or force 
of nature. In case of the show cancellation due to a cancellation request from the 
government of Japan, local governments, related ministries etc., the exhibition fee after 
deducting necessary expenses will be reimbursed to the Exhibitor.
The Organizer shall not be liable to compensate the Exhibitor or related parties for any 
damages that are the result of natural disasters, traffic delays or social unrest.
In case the Exhibitor's country's entry into Japan became restricted after the　　
reception of the application, the Exhibitor agrees to continue exhibiting as previously 
planned by providing product samples and sending personnel available at the venue to 
conduct business negotiations at the booth on behalf of the Exhibitor. The exhibition fee 
will not be refunded. If the Exhibitor is unable to arrange for business meeting staff, the 
Exhibitor agrees to assign staff provided by the secretariat. In such cases, labor costs will 
be borne by the Exhibitor. 
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All the exhibitor booths will be located according to their product category. Please choose only one category of your products (multiple choices 
prohibited) from below and indicate it in the application form when applying. The organizer will consult the information given for the floor layout.

EXHIBIT ZONE

Soft and Alcoholic Beverage Zone Confectionery and Sweets Zone

Store Development and Sales Promotion Zone

Equipment and Material Zone

Frozen Product ZoneProcessed Food Zone

Fresh Product Zone

<Cancellation Fee> On or before August 8, 2025 (JST): 30% of exhibition fee     
On and after August 9, 2025 (JST): 100% of exhibition fee

After the submission of the Exhibitor Application, the Exhibitor is not permitted to withdraw or cancel all or part of an exhibit except when such 
cancellation is due to unavoidable circumstances; provided, however, that the Organizer accepts such cancellation, in its sole discretion. On the part 
of the Exhibitor, the Exhibitor shall notify the Organizer of such action in writing and pay the prescribed cancellation fee.

There is no need to open one third on 
the part along the neighboring booths as  
2,700mm height system wall panels will 
be installed by the organizer.

Unit : mm

Four corners 
indicated with tapes


