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Introduction

The 58th Supermarket Trade Show 2024 and 11th Delicatessen Trade Show 2024 were held as the
trade shows that support new lifestyles. The tradeshow contributed to the building of abundant
regional communities in Japan through the efforts of the visitors from throughout the country.

Registered Visitors (for all 3 shows) /

Feb.14 (Wed.) 24,696
7 5 858 Feb.15 (Thu.) 27,592(3,929)
J Feb.16 (Fri.) 23,570(4,500)
(InClUding 8,429 mu'-ti'day ViSitOrS) *()) indicates the number of multi-day visits.

| Figures | | €

EIMTS 2024

SUPERMARKET TRADE SHOW

Exhibitors: 2,1 90 companies/organizations

Overseas Exhibitors: 93 companies, 126 booths from Exhibitors: 50 companies/organizations
13 countries and regions 23 8
Booths: 3,521 booths IS booths

As of January 15, 2024

| Outline of the Show | <

m Supermarket Trade Show

The 58th Supermarket Trade Show 2024

Abbreviation: SMTS2024

February 14(Wed.), 15(Thu.), 16(Fri.), 2024 (for 3 days) 10:00a.m.-5:00p.m. (10:00a.m.-4:00p.m. on the last day)

Makuhari Messe (Japan) el Trade Only Under 18 not W | No collecting

Pre-registration required allowed to enter samples

Lectures, Seminars and Reception Party No Roller Bags No sales o

National Supermarket Association of Japan

O)ieEIBIVoJefelgt=1FH  Ministry of Economy, Trade and Industry / Ministry of Agriculture, Forestry and Fisheries / Ministry of Health, Labour and Welfare /
Consumer Affairs Agency / The Tokyo Chamber of Commerce and Industry / Japan External Trade Organization (JETRO) /
Agricultural Trade Office, The Embassy of the United States of America / Embassy of the Oriental Republic of Uruguay /
Embassy of Canada / Economic and Commercial Office, Embassy of Spain / Office of Commercial Affairs, Royal Thai Embassy /
Taiwan Trade Center / Embassy of Chile Commercial Office / Business France / Polish Investment & Trade Agency, Tokyo Office /
Food Marketing Institute Japan

(OO Delicatessen Trade Show 2024 / The 19th Kodawari Food Fair 2024 As of January 15, 2024

mDelicatessen Trade Show

Delicatessen Trade Show 2024

Abbreviation: DTS2024

February 14(Wed.), 15(Thu.), 16(Fri.), 2024 (for 3 days) 10:00a.m.-5:00p.m. (10:00a.m.-4:00p.m. on the last day)

Hall 3 at Makuhari Messe (Japan) S e oy et n0t () o colecting

Pre-registration required allowed to enter samples

“Bento and Prepared Meal Awards” No Roller Bags No sales o
-Award Ceremony and etc. exibiors

National Supermarket Association of Japan

(I  The 58th Supermarket Trade Show 2024 / The 19th Kodawari Food Fair 2024 As of January 15, 2024
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List of Exhibitors

Doshisha 7-401
K DOUTOR COFFEE 6-107
Drobimex 4-303*
SUPERMARKET TRADE SHOW Dry Food Association of Japan 5-503
As of January 15, 2024 @ Earth and Water 5513
EAT & FOODS 4-301
ECOFRIEND 2619
*Co-exhibitor Beau & Bon 5-602
Ecoinno Japan 5-509
Beef Marek 4-304*
EIKODO HOLDINGS 1-520 -
© 808factory 1-409 Belle GreenWise 1-506 o
. ) E-SEMS / ENDO LIGHTING 4-307 -+
O Aceites Abril 6-115* Beruf 2-611 - o
ESTEBAN ESPUNA 6-115* )
ACEITES MAEVA 6-115* BIG WHY 8210 m
) Eurasia Trading 1-204 x
Agricultural Corp. Humanwell 1-421* BIPROGY 2-405 =)
) ) ) European Beef on Asian Markets 4-304 O
Agricultural Trade Office, U.S. Embassy / Dairy Farmers BLUE OCEAN FOOD AND DRINKS 1-104 -+
of Wisconsin 2-204 @ FRmarketing 5-405 [e]
Blue River Products 1-509 7
Agrosuper 2-102 FIAB - Federacion Espariola de Industrias de la
: BLUECHP 5-310 Alimentacion y Bebidas 6-115
Aifarm 1-306
BLUEOCEAN 1-417 FinefoodsJapan 7-205
AISS 1-304
BOMPEX JAPAN 5302 First Step Japan / GUTEN / MAPLE3 5511
AJIGEN 2217
BOURBON 1-317 FIRSTPACK 1-511
ajinochinuya 5107
— BRIDOR 4511 Flatcraft 7-302
Akitahinaiya 5120
o ) BULL-DOG SAUCE 7-301 Florida Department of Citrus 2203
Akitakikaku / South Plastic Industry 3116
_ Busco Foods 4-403 Flower Food 5-508
Ako Kasei 7-304
. . byme 1-103 Food Export - Midwest & Northeast 2-205
Alaska Seafood Marketing Institute 2-206
@® CF.C JAPAN 1-420 Food Specialize 5128
ALLEGRESSE 1-102
Caleta Bay 4-508 foodnia 1-301
Amatake 2-602
: . . Calneco 2615 Foodstuffs(Tianjin) 6-206
American Trading International 2-205*
Canada Beef International Institute 2-503 FRIGORIFICO LAS MORAS 2-504*
Amlat 2-205* .
C-CUBE Sakahogi farm 1-41 FRIGORIFICO LAS PIEDRAS 2-504*
AN ENTERPRISE 2120 .
CentricSoftware 4103 FRIGORIFICO PANDO 2-504*
ANA 1-501
CERDO OCHO 2-507 FRIGORIFICO PUL - MINERVA FOODS 2-504*
ANZCO Foods Japan 2-601 )
i Ceylon Family 1-416 FRIGORIFICO TACUAREMBO - MARFRIG 2-504*
Aomori Prefectural Government 4-404
Checker Support 2-306 FRONRIER 1-316
Aoshiso Farm 8-116
_ Chuo Kagaku 2-407,5-108 Frux Holdings 1-401
AquaChile 3-103
: CIA 4-412 FUJI PACK SYSTEM 4-202
Aqualink 7-419
COCONO Natural 5-608 FUJI TRADING 5-619
ARAI SHOJI 6-205
: Confex 1-318 fujishokuhin 7-312
Aratama Seika 1-518
Coplac 5-504 FUKUSHIMA GALILEI 6-404
arcane 5123
Creekstone Farms Premium Beef 2-303* FUKUTOME MEAT PACKERS 2-505
ARTISAN 5117
Crown Package 3222 Fundokin Shoyu 7-306
ASAHI AND 5217
CYBER LINKS 8-121 FUUWA SHOJI 8-205
ASAHI BUSSAN 2212
® Daiharu 5609 ® GEAST 5:214
Asahi Shoji 5-406
. . DAIICHKOSHO 4-414 GAIA PROMOTION 2618
asahi soft drinks 1-205
DAIKIN INDUSTRIES 7-212 Genseida Trade 1-504
ASC 5-102
DAISHO 7-403 GENTOS 5218
Aska Foods 3-107
Daiso Industries 5-303 GINBIS 1-526
ASSISTVALEUR 6-212
Dan On Foods Corporation 6-209 GOGYOFUKU 8-104
ATOM 2-201
DCOOP GROUP 6-115* gold star 4-405
Atomgiken 4-408
: . ) De Agave 1-108 Golden Prize Canning 5126
Australia Avocado Promotion Secretariat 2-104 A
delica 1-507 Goshoku 8-303
AXAS 1M
Deloitte Touche Tohmatsu 3-220 Gourmet Selection 4-509
AXIS 5-507
. DELSOLE 5-215 GREAT GIANT FOODS JAPAN 5-607
Azuma Shokuhin 8-209
DELTA International 1-309 GREEN FARM 4507
® Baekje Corporation 4-517*
DGSALES 5-506 Grupo Ybarra 6-115*
BAX 2-514
DIAMOND RETALL MEDIA 2616 Gwell 1310
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@ Hachi Foods

Hagiwara Chicken Center
HAITAI PACIFIC

Hakata Salt
HAKUADAISHINN
hamakinsyouten
Happaya

happy shokuhin

HIBIKI

Higa Industries
HIGASHIMARU
HIKARIGAOKA
Hinodeya-seikasangyo
HRAMATSU SEAFOODS
HIRANO WORKS
HOKOEN

HOKUTO
hongkongjapan

Hot Dog

housai

HR Solutions

© | JANG INDUSTRIAL

IBCompany

Ichimasa Kamaboko
ICHRAN

IGM

IM Food Style Frozen food
IM Food Style Grocery
IMAI

IMPACK

INDUCK FOOD
Innovention

Instanta

INTER FRESH

IRIS OHYAMA / RIS FOODS
Ishida

ishimatsu shoji / hidamari farm / office eru /
minouyaarare seizouhonnpo

ITALIAN FOODS
ITOCHU-SHOKUHIN

ITOEN

ITOHAM FOODS / Yonekyu
Iwasaki

lzumiya Seika Sohonpo

©® ). Garcia Carrion

JALUX

7315
2-508
5130
81m
8-107
8-207
1-503
5129
7-412
5103
7-415
621
2-216
3213
4515
113
44
5-207
4510
1-408
2512
3219
7-103
3-104
5516
5615
5-106
5-309
6-116
2105
4-517*
6117
6-202
5219
8-201
4308

7-307
6-403
6-401
1-202
2-202
5510
2-209
6-115*
5-201

Japan Cooperative Association of Squid Processors

JAPAN EUROPE TRADING
Japan GreenTea

Japan Jiyouran Association / Japan Jiyoudori
Association / Japan Jiyoton Association /
Gikensyokuhin / Sadamitsu Shokuryo Kogyo

JAPAN JUICE

Jelly Beans

5-306
6-201
6-304

2-103
1516
5210

JFARM

Jinmon

JONES DARY FARM

Joypalette

JR EAST GROUP / KINOKUNIYA
JUMONJI CHICKEN COMPANY
Jupiter International Corporation

jyohokumenko

@ Kabaya Foods

kagoshima prefectural economic federation of
agricultural co-operatives

Kajitsudo

Kaliber

KAMEYA FOODS
KANAME
Kanazawa factory
Kandakosan
Kaneta21
KANETOKU
KANOUREKI
Kantec
Karaminofoods
KARLSBERG
Kashiwadou

Kato brothers honey

Katsu Mi Japan

131
5-606
2-303*
3-115
5-308
2-605

1-101
6-108
1-522

7-408
1406
6-305
7-407
6:210
7-314
8-109
7-206
3206
8212
8120
4-504
1117
2114
7-303
4506

Katsuragi City Chamber of Commerce and Industry

Kawamitsu Shouji

Kawasho Foods

5610
521
7-413

Kawasho Foods Wine & Liquor Group Food Products

& Marketing Dept.
KEY COFFEE
Kiku-Masamune Sake Brewing
king Japan
KINJIRUSHI SALES
KINJRUSHI SALES(FROZEN)
kino
KITANO SHOJI
Kitayamashoji
Kitazawasangyo
kizakura
Kobayashi Tsukudani
Kobayashishouji
KODAMA Foods
kogiku [uotsunesyoutenn]
kohseifoods
kokonoemirin
KOKUBU GROUP
Konishi Brewing
KOTO KYOTO
Kousyo
Kozen Honten
KUJI FOOD COMPANY
KUKI SANGYO

1212
7-101
1-218
1119
8-202
5-208
5216
1-419
5617
4-306
1215
8-103
1314
1-404
3-106
6-207
8113
7-102
1-216
1-307
6-203
7-209
2-112
7-207

o

Kunitaro 5-403
Kyodokumiai Kumamotomeisankai 5-605
Kyodo Printing 4-407
KYOGEN 5112
kyojyurakuan 1-524
Kyorin Foods & Liquor 1-107
KYUSHU HIGHTECH 8-305
LAFOOCO 4516
LEAD-OFF JAPAN 1-116
LIVE IN COMFORT 1-109,1-519
M & N Corporation 5113
Macfoods 8-108
MACH Kiki 8216
MAEDA KAISAN 3-209
MAIKO international 1-421*
Majestic Food Industry 5-127
MAKINOHARA Tea Industry Promotion Council ~ 6-114
Manbou 8110
Mandrillus 5121
MANZAIRAKU SAKE KURA 1-115
Marino 4-503
MARRE 6-213
marudai food 2-502
Maruesu Corporation Japan 1525
MaruhaNichiro 4-501
marui 7-404
Maruka Foods 2-1M
Marumasa Food 5-601
Maruni Foods 5-105
MARUOO / Promotion Hokkaido of Food Development
and Distribution 4-402
MARUSEISHOJI 7-21m
Marutoshi Yoshinoshouten 3-108
MARUWA UNYU KIKAN 8125
MAS CHOICES CORPORATION 3-110
MASUKI 1-213
Matsuo 5-205
MATSUOKA SHIGYO 8124
Matsuyama Herb Farm 2-608
Maumiga 1-421*
MCC FOOD PRODUCTS 7-310
mecha Japan 4-410
MEMO'S 6-303
Merchandising-ON 2513
MIE PROJECT 6111
MIEE SYOYU & MISO Co-op 8-102
Mikuni Wine 1-118
mirai trust 2:613
Mishima Foods 7-208
MISUZU LIFE 5-209
Mitsubishi Shokuhin 2516
MITSUI FOODS 6-101
MLA(Meat & Livestock Australia) 2-403
MOG 1-410



Moranbong 2-305 OHMORIYA 7313 SANKO 5-604
Moécibrody 4-304* Ohori 5512 Sankyo Trade 1-403
MULTIVAC Japan 4-203 Ohshika Printing 1-512 SANOU SHOKAI 1-523
MUSO 5-402 QOisix ra daichi 2-606 Sanseiservice 2-106
® NBP.JAPAN 2-303* OKABE 215 sanwa shoji 1413
Nakadai Japan / Yamasu Japan 2-116 OKAMURA 5-407 SANWA SHURUI 1-214
Nakano Food 2-214 OoLTY 3114 SANYO GRAVURE 3112
nakato 6-307 Omikenshi 7-416 SANYO TRADING 731
NAMISATO 6-102 ONGANE JAPAN 5125 SANYO-FOODS  tsukizibanya 5515 -
Nanba 7-418 Onizaki Corporation 2117 SANYU FOODS 2-609 4
NANTO 1112 Ono 2-604 SAONGWONWON / ELSS BRIDGE 4-406 9h
m
NASCO 6-405 ONO FOODSMACHINE 1-402 Sapporo Breweries 121 >=<_
NATIONAL FEDERATION OF AGRICULTURAL Orandaya 1-514 SAPPORO CHUOSUISAN 3102 o
- - -+
CO-OPERATIVE ASSOCIATIONS 2-301 ORHRO 5517 SATO 7107 2
National Federation of Agricultural Cooperative ; (%)
Associations / ZEN-NOH Foods 2107 ey Sl SEA MATE 3
NATIONAL POULTRY COUNCIL - CHAMBER OF Otafuku Sauce 4101 2212 s s
COMMERCE 4303* @ P.DDrobex 4-303* Seika Foods 2118
national rice and barley improvement association Pacific Yoko 2-210 SEIKI 2-119
8-301
PACK RITE HONG KONG 1-414 SEKOU 317
NATURE ODA 1-421*
Panasonic / Panasonic Commercial Equipment ~ 7-213 Seiu 2-215
NERO 4-304*
PANAVAC CORPORATION 1-208 SEIYUFOODS 5-104
Net Stars / Japan Shopping Tourism Organization
5212 PAQUET DU SOLEI 3218 SEJUNF & B 4-517*
NEW WORLD TRADING 3105 PEOPLE SOFTWARE / SOGO ORIKOMI SHA 2-610 SEJUNFOOD 1-207
NH Foods 2-402 PETOKOTO 5-110 semchorong 4-517*
NICHBAN 4512 PIZZAREVO 5-204 Senboku komachi no kai 6-105
Nichifutsu Boeki / Union Liquors 6-302 Poultry with a European passport 4-303 Senko Farm 5-118
Nichinou / Seki 4-401 Prifoods 2-401 SEOUL JANGSOO 4-517*
Nichiwa Electric 8215 PRIMA MEAT PACKERS 2-302 SES-imagotag Japan 2-509
NICO-NICO NORI 7-204 Prince Electric 4-305 Setsuden ECO Shop 8123
Nihon Netsugen Systems 8-307 Progress Design / KAWASHIMA SELKON TEXTILES / Sevens 5-213
Ceramica Cleopatra Japan / Napper 4-409
NIHON SHURUHANBAI 6-402 SFoods 2101
PURA VIDA INTERNATIONAL / Ujimoritoku 6-216 )
Nikkan Keizai Tsushinsha 5114 Shelley's 6-214
@ Quou 1106 ) )
NIKKEN LEASE KOGYO 8-306 shimoyama stockbreeding 2-506
Rakuten F 5122
Nikko Foods pm SN SHIN INTERNATIONAL 7:210
Rakuten P, t 2-406
NINKI 114 akuten Faymen Shinsei 8117
Red Bull 1-201
NIPPN 5-401 ed Bull Japan 0 SHIROKI Corporation 8122
REI-TECH 4-201
NIPPON ACCESS 5-404 REVE CREATE 40 SHOEI FOODS 1315
Nippon Bacterial Test 5613 SHOKUHIN SANGYO SHINMBUNSHA 7-409
Riceisland 1-308
Nippon Coffee Trading 6-204 Showa Sangyo 7-203
Rie Sangyou / EURAS 7-405
NIS Foods Service 2-218 Show-wa 3109
River Kwai International Food Industry 5124 .
Niterra / Earth Clean Tohoku 7-316 Sinei Foods 5307
ROHTO Pharmaceutical 6-109 ) )
Noda Miso 8-105 sisenshokuhin 5-116
ROYAL OF JAPAN 6-208 .
NOEL ALMENTARIA 6-115* ROKA . SKW East Asia 1415
nogawanouen 15510 o 5206 Sky Food 7-406
ryumonshoji -
NONGSHIM JAPAN 5131 — 2607 SKYTEN >203
yushobo
Noridane 4304+ Rvutsy Rael 267 SL JAPAN 6-308
yutsu Rabe - )
Norlake International 4-502 Smile 3223
© SP.A. International Trading 4-514 -
North Bay Produce 2208 SAKURA AVARDS o smile wine 1-220
® Odani Kokufun 6113 SaaFood 5500 SNAX Corp. 1312
offered o aKUrairoods - Sojitz Foods / ROYAL 2304
Saladclub 1-302
Ogata Village Akitakomachi Rice Producers 6-104 sokan 2113
Samyang Japan 4518 )
OGAWA COFFEE 6-103 Sommelier 120
Sanatech Seed 1-407
OHGIYA SHOKUHIN 8-106 Sout-food 1-405
Sanden Retail Systems 4-102
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Southpack

Spice House

Spread

SSB

ST MICHEL BISCUITS
STARZEN

Sugano

Sumiya Bunjiro Brewery
SUN.CREATION

sunfressai

SUN-KAKU

Sunkist Growers

Sunrich

SUPERDROB, CPF POLAND
Supermate

Surf Beverage

Suzuhiro Kamaboko
Suzusho / HERSHEY JAPAN
Swinkels Family Brewers Japan

SYUKOH

© TABLADILLO - EL COCHINILLO

Tableland

TAESUNG

Taiko

TAISEI

Taiwan Smile Food
TAKAYAMA

Takemoto Oil & Fat
Tamanoi Vinegar

Tamura Shoten
TANAHASHI KOGYO
Tanaka iron Works / UCO JAPAN
Tanakabeikoku Japan
Tanuma

technicanild

TENCHO FOODS
TENKENSOUI / ONISIRYO
TERAOKA SEIKO

tervis

The Association of Kids Kitchen
THE CREO

THE DAIWA

The Korea Rice Foodstuffs Association : Processed

Food

The Korea Rice Foodstuffs Association : Sweets

The PlantEat

The Syokuryou Shinbun
ThreeBond Trading / Kimura
tohzaisangyoboeki

tokio industry

TOKO TRADING

Tokunaga Seka

Tokushima Industry

Tokyo Tea Trading

1508
8-302
5501
1313
1515
2501
8-208
8-114
4513
4505
2612
2:207
251
4303
2515
1203
8203
6-301
1210
22M
6115+
7-414
1521
8213
5115
1418
2121
7-305
8119
1219
8-211
7-417
6-112
2110
4302
6-306
8-304
8-401
5614
3216
7-317
2-603

4517
1-421
5-304
2614
1-206
5-202
1121
1222
2213
8112
6-106

TOMATO LAND

Tominaga shoji

TOMOE CORPORATION

Tomoshia Holdings

TOROS

Toshiba Tec

TOTSU INTEGRATE

Toyo Rice

TOYO SUISAN KAISHA

TREX CORP

TSUKII KANISHO

Tugba Trading

Tyson International Service Center, Asia
® UCC UESHIMA COFFEE

Uchibori Vinegar

UFisheries

unerry

UNITED FOODS INTERNATIONAL

University of Marketing and Distribution Sciences

URUGUAY MEATS - NATIONAL MEAT INSTITUTE

(URUGUAY)
USMEF
@ Wakaba Nouen
WAKAMATSUYA
Wakasou
WAQ TRADING
Water Point

Water-based Flexographic Printing Advancement
Council

Whisk-e
Will
Wolt Japan
World links

© Yamaboshiya
Yamagatamaruuo / Seablows
YAMAKI JOZO
Yamamoto Food Industry
YAMANI PACKAGE
YAMANOKI SYOKUSAI
YAMASHOUFOODS
Yamasu Sugimoto Shoten
yamatofoods
Yamaya Communications
YANAGAWA FROZEN FOODS
Yaokin
YOMEISHU SEIZO
YONEYAMA
YOUKI FOOD
Young Poong
YUKIGUNI AGURI
YUTAKA TRADING

@ Zaktad Drobiarski w Stasinie
Zaktady Miesne Jozan

8214
1412
5618
7-201
1105
4104
8118
6110
7-202
2-303*
5206
6-309
2-303*
5101
7-308
2-205*
2-620
8-101

5611

2-504
2303
1-502
1-517
5518
7-309
4-413

5612
1-110
5-109
2-510
5616
2-308
321
5-505
8-204
3-113
1-305
8115
5-603
7-41
511
5-119
1-422
5-301
3-318

4-517*
1-513
6-215
4-303*
4-304*

Zhejiang Wafa Ecosystem Science and Technology

Zolli Candy

3221
2-205*

@ Agricultural Products Sales and Marketing Division

AKANEMARU
Akita Prefecture
Aomori Prefecture

Association for the Utilization of Local Resources

@ buyer’s room prize winner(Central Federation of
Societies of Commerce and Industry)

® chiba prefecture

Clover Foods
@ Ehime Prefectural Government
@ Fujimitsu

Fujinatural foods

Fujiya / Houzenji Arare

9-405
10-106
9-202
9-201

10-131

9-404
9-402
10-127
10-305
10-404
10-116
9-503

Fukui prefecture Fukui Industrial Support Center The
Tsuruga Chamber Of Commerce And Industry the

obama chamber of commerce and industry ~ 9-501
Fukuoka Prefectural Federation of Societies of
Commerce and Industry 10-511
Fukuoka Sixth industrialization Agriculture, commerce
and industry collaboration Promotion Council  10-107
Fukushima Mantendo 9-502
Fukushima Prefectural Government 9-301
Fukuyama Kurozu 10-503
© g7japanfoodservice 9-508
GIFU Prefecture 10-132
Gomi Shoten "Kodawari Product Section” 9-102
Gourmet Traveler 10014
Gujo Products Promotion Council 9-505
Gunma Prefecture 9-403
@ hanairo 10-124
Higasyuzou 10-403
Himuka Farm 10-125
Hiroshima Industrial Promotion Organization Hiroshima
Department 10-302
HOKKAIDO CORNER 9-101
Hokugan 10-019
Hyogo prefecture 9-205
O Iwate Prefecture / Iwate Industry Promotion Center
9-203
Iwatekensan 9-303
© Japan Ginger 10-128
JETRO Agriculture, Forestry, Fisheries and Food Export
Consultation Service 9-401
(@ KAGAWA PREFECTURE / KAGAWA INDUSTRY
SUPPORT FOUNDATION 10-203
kagawa ranch 10123
Kagoshima Prefecture 10-401
KAISOU NAGA BLOCK SCI 10-102
Kanagawa Prefecture(Shokibokigyo
hanrokaitakushienjigyo)Booth 9-406
KAWAMINAMI 10-108
Kawanishi Organic Village Promotion Council 10-120



Kikuichi-arare 10-507 OKAKURA 10-115 Tokyo Metropolitan Government 9-407
KINOKO SOGO CENTER 10-009 Okayama Chamber of Commerce and Industry TOMIGUSUKUSHISHOUKOUKAI 10-016
Kochi Prefecture 9-409,10-406 10-104 Tottori Prefecture 10-408

Okayama Prefecture / Okayama Prefectural Federation

kochi prefecture yuzu promotion committee 10-405 o Gl Bueiess Acsaariians 10-301 Tsuchida product(Tsumugiya) 10-112
KP Creations 10-409 OKINAWA NANPUDO 10-504 Tsugarucity syokusangyonetwork 9-001
Kubotaseika 10-117 ey —— 10-402 tsukizibanya 10-122
Kumamoto Prefecture 10-502 Okinawa Products Enterprise Corporation 10018 @ Wakayama Prefecture 9-512
KUMEJIMA'S KUMESEN 10-505 Glivang Yzt 10015 Warakudo 9-003
Kureshinkin Bank 10-407 ® Quicks 10-130 © Yamagata City Yamagata Pref 9-305 -
XY C2:] IO ® Reconstruction Fisheries Processing Market Recovery Yamagata Prefecture 9-308 =
Kyoto Prefecture / Uji Chamber of Commerce and Promotion Center 9-302 Yamaguchi 10-304 =4
industry 10204 Renho Japan 10-017 Yamanashi Booth(The Kofu Chamber of Commerce & <
® Maruya 10-133 © saga City - Indlustry) 10-201 g
MASAKIYA Confectionery / YASUI 9-509 Saga Products Promotion Public Corporation 10-509 Yamashitakan SantaXream 9-002 8-
matsubara 10-110 SeEiE 10506 Yanagiya Honten 10-119 7
Matsukkufoods 10-113 Samukawa Town Society of Commerce and Industry onemata 9506
Mie Prefecture 9511 10-101 @ ZENTA ONION FARM 10-126
misaki 10105 SANKAKUYASUISAN 10-010 Zushi City Society of Commerce and Industry 10103
Miyagi Prefectural Government 9309 Seifu 10-14
MIYAZAKI LOCAL PRODUCTS AND TRADE Sendai City Industrial Promotion Organization 9-307
PROMOTION CENTER 10-501 Sendai.Fukushima.Yamagata 9-304
s gl Shimane Prefecture 10-303
© Ngai 9504 SHINVARUSHO 9510
NAGANO Prefectural Industrial and Commercial SHIZUOKA INDUSTRIAL FOUNDATION 9408
Encouragement Organization 9-204
Nagasaki Food Industry Cluster 10-512 ® TABSYOU 10410
Nigata Industrial Creation Organization 10-134 TASHIPLAN 10013
Nikko-foods 9306 Teragawa 10020
T — 10011 The Isehara City Society of commerce and Industr){o_121
Nomurasangyo 10-18 The Yokote Chamber of Commerce and Industry
@© Ogasawara Flour Milling 10-508 9-103
Oita Prefectural Organization for Industry Creation Tobo Rice 10-109
10-510 tokushima prefecture product association 10-202
.
Delicatessen Trade Show 2024 ol Gen L st
Sankyohikari 3-215
@ ACT CHUSHOKU 3317 @ Japan Ready-made Meal Association 3412 SANKYU FOOD 3-308
ACTA / AC system service 3-407 (3 KAGOME 341 Saraya 3312
AHJKAN 3-402 Kaminashi 3316 SHINOBU FOODS PRODUCTS 3301
@® Cosmofoods 3-315 Kanebunseika / International Green Service 3-305 SHIRAKO 3-410
CP CHEMICAL 3-403 KANEYOSHI 3210 Showa Sangyo 3-408
® FMI 3-314 kewpie 3-202 Soramitu 3212
Fujicco 3-310 KIS 3-404 © TAG JAPAN 3203
FUJISEIKI 3-401 KOKUBU GROUP 3-201 takasago 3-205
@ Hagafoods 3-416 @ maruhachi 3-418 The Mitsuhashi 3-309
Hanei 3415 MYCOOK INDUSTRY 3-204 The Nisshin OilliO Group / WAKOU SHOKUHIN ~ 3-303
Harmony 3217 © Nakano Mode Enterprise 3-304 Tokita Seed 3-306
© Ina Food Industry 3-417 @© okishouten 33N Torizenfoods 3313
Itochu Pulp and Paper 3-409 @ PESCARICH 3302 ® Universe 3-406
itsujisyokusan 3-207 @ Rheon Automatic Machinery 3-101 © YAMADAI FOOD 3307
Iwatani 3-214 © Sanchu 3-208 YAMASA 3-405

11
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SMTS-DTS Seminar Stage (Hall 8)

Excerpts from the main seminars:

February 16 (Fri.)

February 14(Wed.)

10:50 a.m.~ 11:40 a.m. 10:30 a.m.~ 12:00 p.m.
SMTS Speaks "The 100-year era of supermarkets” Supermarket White Paper 2024 Part |
Kiyoshi Yokoyama Chairman, National Supermarket .+ and more

Association of Japan / CEO, ARCS COMPANY, LIMITED

SMTS Organizer’s Project

| Food Trends Zone | <

VoL 7K

Three food trend themes were set up to introduce the latest information and products.
In the newly established “Inbound x Food” zone, Organizer’s Project Display was also set up.

“Inbound X Food” Food, information and services related to inbound

The number of foreigners visiting Japan is recovering at a rapid pace. We contributed to the expansion of
inbound consumption and increase profits by providing products, information, and services related to inbound
demand in the "food" field, such as meals and souvenir purchases during foreign tourists' stay.

| Exhibitor | BOMPEX JAPAN / Daiso Industries / JALUX / Japan Shopping Tourism Organization / Net Stars / The PlantEat / YOMEISHU SEIZO
(Alphabetical Order)

“Sustainability X Food” - Sustainable products -

| Exhibitor | AXIS / Beau & Bon / COCONO Natural / Coplac / Daiharu / DGSALES / Dry Food Association of Japan / Earth and Water /
Ecoinno Japan / First Step Japan / GUTEN / MAPLE3 / Flower Food / GREAT GIANT FOODS JAPAN / lwasaki /
Japan Farm Products / Jinmon / Katsuragi City Chamber of Commerce and Industry / Kunitaro / Kyodokumiai Kumamotomeisankai /
Marumasa Food / MUSO / SakuraiFoods / SANKO / Souseiaguri / Spread / University of Marketing and Distribution Sciences /
Water-based Flexographic Printing Advancement Council / YAMAKI JOZO / Yamauchihonten

(Alphabetical Order)

“Frozen X Food” - Foods, equipment, technology and services related to Frozen -

Exhibitor | ajinochinuya / Akitahinaiya / Aomori Prefectural Government / arcane / ARTISAN / ASC / Atomgiken / Beef Marek / BRIDOR /
Busco Foods / Caleta Bay / Chuo Kagaku / Drobimex / EAT & FOODS / European Beef on Asian Markets / gold star / Gonohe Suisan /
Gourmet Selection / GREEN FARM / Higa Industries / hongkongjapan / Hot Dog / IM Food Style Frozen food / Jelly Beans /
Karaminofoods / Katsu Mi Japan / Kawamitsu Shouji / KINJIRUSHI SALES (FROZEN) / Kyodo Printing / KYOGEN / M&N Corporation /
Mandrillus / Marino / MaruhaNichiro / Maruni Foods / MARUOO / Promotion Hokkaido of Food Development and Distribution /
Matsuo / MISUZU LIFE / Moscibrody / Nakasato Seika / NATIONAL POULTRY COUNCIL - CHAMBER OF COMMERCE / NERO /
Nichinou / Seki / Nikkan Keizai Tsushinsha / Noridane / Norlake International / P.D.Drobex / PETOKOTO / PIZZAREVO /
Poultry with a European passport / Rakuten Farm / SAONGWONWON / ELSS BRIDGE / SEIYUFOODS / Senko Farm / Sevens /
sisenshokuhin / SKYTEN / sunfressai / SUPERDROB CPF, POLAND / TAISEI / technicanild / tohzaisangyoboeki / TSUKIJI KANISHO /
Will / Yamaya Communications / YANAGAWA FROZEN FOODS / Zaktad Drobiarski w Stasinie / Zaktady Miesne Jézan

(Alphabetical Order)




SMTS Organizer’s Project

“Inbound X Food” Organizer’s Project Display oo . 5305

This display provided a variety of inbound-related information and proposed solutions,
including the current inbound situation as seen through data and case studies of inbound

responses in supermarkets.

SUIeJeClill FXTECH / Hokuyu Lucky / Japan Ready-made Meal Association / Japan Shopping Tourism Organization /
(LIRS \ETSTARS / YAMABOSHIYA (Alphabetical Order)

B Major Proposal Examples

« Current status of inbound and case studies (provided by Japan Shopping Tourism Organization)

- Case study of a supermarket's inbound “NISEKO inbound demand initiatives” (provided by Hokuyu Lucky)
- Japanese-English dictionary of prepared food menus (provided by Japan Ready-made Meal Association)

- Inbound young adult consumption trends for confectionery (provided by YAMABOSHIYA)

103lolud s.J9ziuedio SIWS

“lnbOund X FOOd” SpeCial Seminar swrs-ors seminar Stage in Hall 8)

In addition to providing an understanding of the current status of inbound tourism, this seminar
also introduced examples of efforts by the NSAJ member supermarkets and success stories
from the department store industry.

Supermarket's efforts to accommodate guests visiting Japan

13
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SMTS Organizer’s Project
| @» Hand-Made NIPPON | <

Theme zone displaying alcoholic beverages made in Japan

RSNV N
NITPPON

BFBobAH (5L

Sake breweries selected from all over Japan were introduced in pursuit of
Japan Quality based on the concept of “Life with Sake”, which was to
showcase the “skills” and “passion” of sake brewers who were particular about
the regions and quality of their sake. ;

| Future Store “NOW” | <

i Fuiure Store “NOW?” i

BEADERRA—=/IN—2—7 Y M RE
https://fs-n.info/

The Council would hold regular meetings to discuss issues and countermeasures
in the retail industry, as well as subcommittees to further explore and verify the
content of discussions, and presented the content and results of each meeting.

| Business Matching @ SMTS+DTS52024 | <

Business matching meetings between domestic buyers, mainly retailers, and SMTS
exhibitors were held. We conducted approximately 200 business matching meetings for
3 days.

Business meeting hosted by Japan External Trade Organization (JETRO).
Overseas buyers visited SMTS for the first time in four years, and we conducted 108
business matching meetings for 2 days.

Organizer’s PR Corner |

This corner was set up to introduce the activities of NSAJ, the organizer of Supermarket
Trade Show and Delicatessen Trade Show, and to provide information on related
ministries, agencies, and organizations.

In addition to the free distribution of the Supermarket White Paper, we introduced the
S-Ken (Supermarket Certification Test), Cornell University Retail Management Program of
Japan, and the Quality Improvement Committee, and a consultation desk for becoming a
regular and supporting members was also set up.




Questionnaire Result

‘V. .t

Examination Method Questionnaire was made by the organizer. Visitors scanned a QR code at the counter and completed
the questionnaire on the spot.

EIMTS 2024

SUPERMARKET TRADE SHOW

Examination Period
Examination Object
Collection
Examination Place

February 14(Wed.)-16(Fri.), 2024

Overall visitors. Note: Questions 1 to 4 are the results of counting registered visitors data
1,527 sheets

In the venue of Supermarket Trade Show

Please tell us your business

Please tell us your job category. Do you own an authority to make a

category *Tallied the number of visitors from supermarket, decision about product purchasing?
retailer, wholesaler and trading firm *Tallied the number of visitors from supermarket,
.................................................................................................................. retailer, wholesaler and trading firm
Store Deveoper/ formation Checkout/Cashier 0.4% Store _SFa_ﬁ 3.3%  ceeteeeessesssesceisceiceiceiiccieieceiietiteieeiitnae
I;Afaze;gsemem Support %e‘rtxgse girﬁ;rénsa\lgit’ﬁl\fet/17.o% Shop (Floor) Manager 1.8% Division Staff 6.2%
gt | ] ”“em-“""j e
2.0% Dottt Store/ Product Development 3.3% mber
Non-Food e 0% | Quality Control 0.7% 1
Manufacturer. Other Retail Stores ~ 4.3% PUb“Cit\/ No
5.4% Manager 0.3% 25.3%
Supplier of Home Planning/
If/c\);?]facturer Meal Replacement M rket%g Manager
21.6% —2.1% 4.6%
N Sales lam
; Food Trading Firm & estaurant 28.4% ! .
iy Wholesaler/ \ Business 2.5% influential
Importer Hotel 0.3%
26.9% 37.6%

Kitchen Tools
Manufacturer
5.1%

i : Th for Busi
m Place Of Work 1 choice m Purpose Multiple answers m meeeTiﬁgor usiness

Where is your office located?

Tohoku region 4.6%

Hokkaido 1.7%

Kyushu region/Okinawa

gﬁi%k i *ﬂ
ikoku region

1.0% g

Chugoku region

2.0%

Kinki region
77%

Chubu
region 9.7%

’70verseas 0.8%

Store Development J
Manager 1.7%

Multiple answers

What does your company need?
What is theproblem yourcompany
wants to solve?

Product knowledge [N 66.0%

What is the purpose of your visit?

New products [N 61.7 %

. Direction of
Research for industry trends 37_6% product portfolio 32.8%
Fairs and event products 28.2% Consumerpl;;lgfei?r%s 25.2%
Shelf layout and
PB and OEM products 20.8% sales flo):)r design 14.1%
Improving the environment o ; [
at existing stores 17.0% Solving labor shortage 13.2%
Improving productivity and o Efficient and effective 9
reducing costs 12.9% store promotions 12.6%
SDGs and food loss o ; [
prevention 11.3% Recipe suggestion 12.1%
Opening new stores 10.1% Knowledieag;geuriugzt 11.6%
Examining multi-store o Nutrition and health-related 9
development 3.9% knowledge 10.4%

Consideration o
of next exhibiting 1.9%

Trends from other related regions
(Cross-merchandising suggestions)

6.5%

@Latest trends, new products and technologies

@Logistics

@OEM products

@Crganic foods

O®SDGs

@®Food education, menu suggestions

@®Emergency food supplies, natural disaster
preparedness & response

@Products and trends for young people

@®Measures for an aging population, senior market

@6th industrialization

@Traceability

@®Mood food

@Utilizing Al, improvement in productivity

@Alternative food, plant-based food
@®Automation, mechanization, DX
@Measures for labor shortages
@Products for inbound tourism
@®\Workforce development

[SLWS] ({OMSIA) 3INS9Y d11eUUoSaND
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EIMTS 2024

SUPERMARKET TRADE SHOW

Questionnaire Outline

| Exhibitor

Examination Method Questionnaire sheets were collected after the show by March 31 (Sun.), 2024 from each exhibitor.

m Satisfaction 1 choice Quality of Visitors 1 choice

How were the quality of

Are you satisfied with the

results of the show? the visitors?

m Plan to Exhibit Next Year 1 choice

Please indicate your current
plan for next Supermarket
Trade Show.

9 Excellent Not to exhibit
No 2.241 Poor 1.1%1 12 2° 0.6% \
L ] /0
S0-s0 ’ )
Will consider .
15.0% much Satisfactory later ld like
29.9% 22.9% t at
Reasonably, Good Planning to
yes exhibit

53.7%

56.8%

31.9%

Specific number of new business appointments and order intake etc.

m SIS TG  during the exhibition period

1 124 3

Business cards | | Business meeting New meeting Appointment Order intake rate
How many business Out of @, how many Out of @, how acquiring rate How many orders
cards did had a clear intention many NEW How many appoint- did you get?
you get from the in having business business meetings ments did you get? *Order total + Concrete
visitors? meeting at your did you have? *Appointment total + Concrete business meeting total
booth? business meeting total
Average Average Average Average Average

m Please comment on the merit of exhibiting other than business meetings.

@There are also opportunities for exchange with other manufacturers, where
information can be exchanged about sales strategies and other matters.

@! was able to meet with representatives from manufacturing outsourcing partners
and suppliers from outside the prefecture.

@This provides an opportunity to directly receive feedback from buyers and other
relevant parties when launching new products.

@! was able to simultaneously obtain information about competing companies.

@Our company gained recognition. Some companies even mentioned, “Actually,
we've been looking for a company like yours,” regarding aspects other than the
exhibited products.

@Promotional activities for brand awareness and store DX promotion.

@\\Ve were able to establish connections with manufacturers for raw materials and
potential collaborations.

@\We were able to draw inspiration from other companies' marketing approaches.
Additionally, internally, the best aspect was the cooperation and unity among employees
from multiple departments working together towards the success of the exhibition.

@After several years, we were able to significantly expand our tasting
opportunities, and we received introductions and feedback on the spot. Having
tastings allowed us to promote our products more effectively.

@It provided an opportunity to greet individuals whom | hadn't had the chance to
greet before.

@It's good to see how the industry is focusing and what it's emphasizing by visiting
other booths. Even within the same industry, there are various approaches, so it's
a good opportunity to think about how we should move forward in the future.

@Listening to various opinions from different people was helpful for product
planning and development.

@Our employees gained a deeper understanding of our own products and were
able to have meaningful exchanges with our clients. Through such opportunities,
we were able to strengthen the relationship of trust between both parties.

Please write about any improvement you would make in the future exhibit,

m SN EGEEEETE  such as your booth decoration and preparation in advance.

@®\We prepared more samples than last year's exhibition, but it turned out
to be more than anticipated, requiring a considerable addition.

@! felt once again the need for a booth design that is eye-catching and
makes people want to stop.

@®Having exhibited for three consecutive years, we have gained some
recognition and established connections with major buyers and
wholesalers. However, acquiring new clients has become challenging,
and there is also a sense of stagnation. Therefore, we would like to
reconsider our exhibition strategy for the next year.

@®\We recognize the need to check the situation of surrounding exhibitors
regarding how they conduct demonstrations, and to carry out
demonstrations accordingly.

@\\Ve realized the necessity of developing new products.

@®The challenge is how to maintain ongoing communication and
information sharing with the individuals from whom we received business
cards.

@Review of product selection and display.

@There was a shortage of staff, which caused delays in providing samples
for tasting.

@®\Ve did not delve deeply enough into space utilization, staffing, and the
content of the guidance provided.




DTS Organizer’s Project

Bento and \o)
G\ Prepared Meal 1

! AWARDS §
2024

Bento and Prepared Meal Awards
O HFEKRE2024

Outstanding lunchboxes that are sold in supermarkets, convenience stores, specialty stores were awarded.
“Bento and Prepared Meal Awards” was aimed at raising the level of the Delicatessen section by praising
excellent products and increasing employee’s motivation.

o Awards Ceremony

Bento and Prepared Meal Awards 2024 Ceremony
February 14(wed.) 2024 2:50p.m.-3:50p.m.

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

Display of Award-winning Products / Food Court

In addition to showing the award-winning and selected products from 11 categories, some of the actual
products and panels related to containers were displayed. Furthermore, to meet the demand of 'wanting to
taste the award-winning products,’ some of the products were sold at the food court.

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

BACGAIBERSTAND

Food Comparison STAND

At this stand, visitors could taste and experience delicatessen-related menu proposals to in-store
cooking and sales. Utilizing a steam convection oven installed in the backyard, we introduced the ™
increasingly popular “Gratin rice” with demonstrations and offered tastings of three types of Gratin rice. i.

Proposed menu |Number of tastings provided | 1,332 in total for three days | Questionnaire collection | 1,190 sheets in total for three days

3t f Grati . I Chicken Gratin rice with Tomato Sauce
ypes o1 Gralin riCe€ g porcini-scented Gratin rice

using the steamer oven M Omelette curry Gratin rice

Free distribution
at the venue!
Souzai (daily dish) Deli Forefront 2024

| Delicatessen Study | <

To meet the need to provide information on delicatessen, we held “Delicatessen Study”, a study session on
delicatessen, not only on the days of the Delicatessen Trade Show, but also throughout the year to propose
menu items that sell and share issues.

103l01d s.J9z1uedio s1a
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Questionnaire Result

B, [ u
G] 5" Delicatessen
it; % Trade Show 2024 Is I O r

Examination Method Questionnaire was made by the organizer. Visitors scanned a QR code at the counter and completed
the questionnaire on the spot.

Examination Period = February 14(Wed.)-16(Fri.), 2024
Examination Object Overall visitors. Note: Questions 1 to 4 are the results of counting registered visitors data
Collection 472sheets
Examination Place  In the venue of Delicatessen Trade Show Exhibition Area

i Industry Type of Home . Q Job Category of Home .
m IndUStry licholce Meal Replacement Leiales 3 Meal Replacement 1 choice

Please tell us your business Please tell us your business category. Please tell us your job category.
categor *For those who answered “Supplier of Home Meal *For those who answered “Supplier of Home Meal
g y Replacement” on Q1 Replacement” on Q1
Store Developer/ Leisure Facility Care Food Related 1.3%
l\/\anagement Support 1.5% 2.5% Other of H Meal Shop (Floon) Store Staff 2.4%
e nlomaton Servie il Orer | meptacement 5.5% Msnpage??ia%j { overd.4%
2.0% 5.3% 1 3% Information Systemj wner/
Supplier of -Food o gmber
upplier of ]
Mzguﬁggt?‘rer Home Meal ~ feeding
4.3% Replacement s;"ge strative
K/?;(:Jfactu re 3 - 5 % - % Erg\?elig:)ment
23.8% Restaurant 31.6%
—Business Purchasing
x 3.6% Manager
. Quality
Hotel pP——
I%/\qautgr?a]tegtkitchen Tools 0?436 gﬁgﬁrc?tl 1.6% L 7'2%
Manufacturer Food Trading Firm & Mana eyr 0.1% Store Development
3.6% Wholesaler/Importer Planniig/l\/\.arketing Manager 0.9%
25.8% Manager 4.1% Sales 8.3%
Decision Maker of Home . " .
m Meal Replacement 1 choice m Purpose Multiple answers m Theme for the Future Multiple answers
Do you own an authority to make a _ - What does your company need?
decision about product purchasing? ~ What is the purpose of your visit?  What is the problem your company
*For those who answered “Supplier of Home Replacement” on Q1 wants to SOlVG?

...........................................................................................................................................................................

Fesearch oringere: I et s, I
trends 492% industry and future direction 5 3'4%

Reserchfor feady mace. 29.7% PocRecpe 45.3%
N ot dropmont 28.2% Consumer buing 40.5%
Nevworkng [ 19.7% P [0 18.4%
Researcp)géck)gnfgomsggﬁ;ig 10.0% Store management 9.3%
New facility and 8.1% Recruiting and human 8.5%

equipment for cooking

Information about productivity 9
improvement 7.0%

New facility and equipment
! for galePs floor 5.7%

Information about sanitary o
and quality control 5.5%

Other = 4.0%

New facility and equipment 9
for stock room 2.5%

resource development

Sanitary and quality control 7.4%

Other = 2.3%

................................................................................................................................

®Future food ®Health products ®Exhibition related to fixtures

®Pickles ®New container @Exhibition by foreign companies

®Frozen food @®Enhancement of materials @®Industry trends

®Boxed lunches / Bento boxes @"I'd like to see it being made in person.” @Export relations

®Seafood ®Methodology for product development ®Recycled or scrap material utilization products
®Meat (livestock products) associated with data analysis @®Environmental products

®Ramen ingredients / Ramen products @"'d like to see innovative ideas for ®Sustainable products

@®ltalian ingredients prepared foods.”
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Questionnaire Outline

| Exhibitor

Examination Method Questionnaire sheets were collected after the show by March 8 (Fri.), 2024 from each exhibitor.

- Satisfaction 1 choice - Quantity and Quality of Visitors ' 1 choice

How were the quantity and
quality of the visitors?

Are you satisfied with the
results of the show?

.....................................................................................

No 5.9% Quantity of visitors
S0-50 5.9%

S0-50 2.9% Few 2.9%
| &

.................................

Sati Is'g%
£ 1

Plan to Exhibit
Next Year
Please indicate your current

plan for next Delicatessen
Trade Show.

...................................................

1 choice

Poor 2.9% Excellent

Please let us know the level of achievement of your exhibit this time.

Promotion of new
products/services

Not at all Not the purpose
successful 2.9% for this time EXtremelY for this time
Not the purpose 2

y successful  2.9%
for this time Not at all

9% U
Not at a
successful 3.0%
8.8% 2.9%
Slightly
succes \
29

Not the purpose

N

successful
2.9%
Slightly
succes:

el
ol

Promotion of current Having meetings with Finding business Improvement of Company/
products/services existing clients contacts Brand’ s image

Extremely  notthe

successful  fukosefor | successful

5.9%

Not at all Extremely
successful

Yo successful

Slightly 8.8%

successful
2.9% |

Extremely

2.9% 3.0%

Not at all

successfu
5.8%

ful

Please comment on the merit of exhibiting other than business meetings.

@®\We were able to learn about other manufacturers' sales
promotion methods and acquire knowledge, as well as
exchange information with other companies in the same
industry.

@A key client who we have a good relationship with, but who
is not a supermarket, visited us.

@®\We were able to disseminate messages to external
stakeholders.

@Being featured on TV.
@®Brand penetration.

Please write about any improvement you would make in the future exhibit,

- SN TN EEMEEETE  such as your booth decoration and preparation in advance.

..............................

@The challenge is how to stop customers in their tracks and
get them to listen to our message.

@®The booth layout resulted in uneven traffic flow, with
crowds congregating around certain corners.

@It was challenging to handle the influx of visitors. We will
consider increasing staffing for the next time to manage
operations more effectively.

@®Due to the high number of existing customers attending, it is
necessary not only to acquire new customers but also to
introduce new products and new categories.

........................................................................................

®Even if the booth location is not ideal, it is still important to
have an engaging display and offer tastings to attract
interest.

@ Visitors came to our booths, but it is necessary to verify
whether we were able to secure new business
opportunities and convert them into negotiations.

@Limit the tastings offered. Consider methods to avoid
congestion during move-out period.

@®\We are still not getting new clients.

@It was necessary to enhance promotional tools such as food
samples and adoption cases.

[SLA] (031q1yx3) }INSSY SJleuuolsaND
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Introduction

to the
next edition

EIMTS 2025

SUPERMARKET TRADE SHOW

1@ Fooa Fair 2025

@ e
' % Delicatessen
'\ ’ Trade Show 2025

=3 Feb.12(wed.) -14(Fri.), 2025

10:00a.m.-5:00p.m. (10:00a.m.-4:00p.m. on the last day)

Makuhari Messe (Japan)

Overseas Secretariat (Congreés Inc.)
super@congre.co.jp



