
Organizer:

EXHIBITION GUIDE

February 17(Wed.) - 19(Fri.), 2021

Makuhari Messe, Japan
10:00a.m. - 5:00p.m. (Closes at 4:00p.m. on Feb. 19)

URL: http://www.smts.jp/en/index.html

AUG, 2020

SEP, 2020

Application Deadline
Pay exhibit fee  

Exhibitors consider options for booth displayNOV, 2020

Start to distribute invitation ticketsDEC, 2020

JAN, 2021 Final Check
Schedule / booth management 

Start to accept applications

SEP, 2020

AUG, 2020

Schedule

SMTS2021 will take appropriate measures to prevent the 
spread of  COVID-19 infection based on the announcements 
and guideline from Japanese government, related ministries 
and other organizations. 

We also offer “Remote booth” option for overseas exhibitors.
For details, please refer to pg. 4-5.  



Scale of Exhibition

Quality of Visitors

Food ManufacturersSupermarket/Retailer

SUPERMARKET TRADE SHOW offers the latest information to food distribution indus-
try focusing on supermarkets.  It gives you an opportunity to meet leaders from the retail, 
wholesale, ready meal and food service industry, and to find new partnerships, new net-
works and new trends for helping your business.

One of the biggest exhibitions in Japan

80,428 trade visitors (in 2020)

2,326 exhibitors with 3,577 booths
130 overseas exhibitors with 168 booths from 19 countries and regions (in 2020)

Job Category Decision Maker

67.3%14.1%

20.4%

CEO/Owner/
Board member

14.1%

Administrative
Position
20.4%

Purchasing Manager
23.9%

15 .3%19 .7%40 .9%
Food Trading Firm &
Wholesaler/Importer

Why Exhibit at SMTS? 
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Exhibitors Satisfaction

Business meetings during the show

*Each number is an average
*Find more in SMTS2020 Show report (https://www.smts.jp/en/report/smts2020-report.pdf)

498.4
192.6
66.6

66.0%

15.0%

business cards were collected

out of above had a clear business intention

out of above were new contacts

of appointment acquiring rate

of order intake rate

Organizer - NSAJ
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NSAJ is a benevolent association that has a close relationships with the administrative 
organs. Speaking of unique points, its regular members are about 10,000 leading 
supermarkets all over Japan and the main buyers for SMTS. It has about 300 regular 
members and about 950 supporting members (manufacturers, wholesalers and other 
related companies).*

*The numbers of present members are as of April 2020.

62.9%64.5%82.0% 77.3%
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Satisfied with
exhibiting

Quite a lot of/ 
many buyers 
visited

Quality of visitors 
were
excellent/good

Will/planning to 
exhibit next year
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 EXHIBIT ZONE

■Water (Mineral water)  
■Soft drinks  
■Beer / Beer flavored sparkling   
   alcohol / Other sparking alcohol  
■Liquor    
■Wine  
■Sake / Shochu / Miscellaneous  
   liquor  
■Non-alcoholic Beverage
■Others 

Soft and Alcoholic
Beverage Zone

■Confectionery  
■Delicacies  
■Desserts / Raw sweets  
■Japanese sweets  
■Iced and Frozen desserts  
■Material for confectionery 
■Others  

Confectionery and 
Sweets Zone

■Daily Foods 
■Prepared Meals  
■Frozen Products  
■Seasoning  
■Flour  
■Cooking oil  
■Canned / Bottled foods  
■Convenient foods  
■Dried foods  
■Rice  
■Bread / Noodles  
■Luxury foods (Tea, coffee etc.) 
■Others 

Processed Food Zone

■Various support service software
■Related magazines, newspapers   
   and books 
■Franchising
■Merchandising services 
■Association and Institution
■Others  

Information and 
Service Zone

■Functional foods and beverages  
■Food for specified health use  
■Quasi-drug  
■Supplements
■Health foods  
■Foods for elders who need 
   nursing care  
■Allergy friendly foods  
■Natural foods  
■Organic foods 
■Others 

Health-care Food 
Zone

■Shop fitting and construction
■Wrapping and binding devices
■Food fabricating equipment and  
   cooking devices for professional-use
■Refrigerated and freezing devices 
■Display showcases and other in-store  
   devices and equipment
■Uniforms
■Distribution / Storage / Logistics / 
   Devices for quality control 
■Shop outdoor facilities
■Security related devices
■Environment and hygiene related 
   devices and equipment
■Others 

Equipment and 
Material Zone

■Daily goods
■Sundries and nonfood articles 
■Pet related products
■Others 

Commodities and 
Sundries Zone

■Japanese Regional Product

Japanese Regional
Product Zone

Fresh Product Zone
■Vegetables, Fruits, Flowers 
   (Vegetables, Fruits, Flowers  
    Processed vegetables / fruits) 
■Stock farm products
   (Meat, Processed meat)  
■Marine products
   (Raw foods, Frozen foods,   
    Processed Marine products)
■Eggs
■Others 

HALL
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DIFFERENCES FROM SMTS2020 
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Limit the number of exhibitors
To reduce congestion  within exhibitor booth, the number of exhibitor badges will be limited.

The number of exhibitor badges: 2 per booth (Last year: 5)
List of exhibitor badge holders will be required to trace the contacts in case the infection 
occurred.

03
Regulation of booth construction
To reduce the time and workers for the decoration, Height limit of booth decoration will be 
changed. 

Space Only: 3.6m (4.5m last year)  * 1m set back is required. 
Package booth: 2.7m (3.6m last year)
Please simplify your booth as much as possible.
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04 SMTS will not accept exhibitors from the countries with restricted admission to Japan at 
the time of submitting the application form. (Except the booth managed by the person(s) 
living in Japan) Those who applies, please consider “Remote booth” option on pg. 5.

Guideline for accepting applications

Limit the number of visitors
01 To reduce close contact among visitors as much as possible, the number of visitors will be 

limited. The number of invitation tickets will be changed accordingly .
 
The number of invitation ticket: 10  (Last year: 200 )
Visitor: Admission by invitation only (pre-registration using ID & password on the ticket is 
needed) 
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 EXHIBIT ZONE

Benefits
• Our staff will introduce your new products on behalf of you
•       No transportation fee & accommodation fee
• Able to obtain visiting buyer contact information
• Our staff will give away food samples on-site 
• Business matching meeting entry  

Booth Fittings
・One rack with five shelves (W970 x D 450 each) *
・Company Name Board 
・Product description
・Spotlights
・Shared kitchen 
  (fitting mandatory for those who give food samples)
*The size is subject to change.

Services
・Food sampling
・Explanation of your products
・Collecting visitor contact information *1
・Business matching system entry process *2 

Options – Additional fees required
・Market Research 
・Other equipment such as refrigerator and freezer
・Business matching meeting 
  (When appointed by buyers and a meeting is confirmed. The price is TBD.)

*1 Company, Department, Title, Name, Address, Tel, Fax, E-mail address are provided
*2 <Business matching >
     Exhibitors have a chance to have discrete business meetings with buyers 
     from supermarkets, department stores and elsewhere during three days of the show.
     ■Duration of a business talk : 20 mins per meeting (Replacement System)
     ■Meeting is confirmed when appointed by buyers only
     ■Meeting will be conducted through online (interpreter provided)

NOTE
■Exhibitors must send us food samples by shipping for SMTS2021 in advance. 
   Details will be announced once application form is proceeded.  
■This option is for remote participation only. If you want your staffs (living Japan) to attend your booth, 
   please choose regular exhibit package on pg.6.

JPY 88,000 

Cost Saving!

All the services,
we will do it for you!
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REMOTE BOOTH OPTION 
FOR OVERSEAS EXHIBITORS

To maintain the safety for both exhibitors and visitors, SMTS has launched
 “Remote booth” option where new products can be introduced without you working on-site.

Package fee

Company Name

*Image




